Mullins Crossing
4225 Washington Road ¢ Evans, GA * 30809

iy MULLINS]
CROSSING

i

Demographic Snapshot (2011)

Est. Pop 6,653 55,824 114,427
Ave.HHI  $82,862 $86,696 $85,694

*Household Income over 50k = 64%

Contact:

Frank Mullins
706-951-5490
fmullins@collett.biz
www.collett.biz

Collett =

1111 Metropolitan Avenue, Suite 700 Charlotte, NC 28204
704-206-8300 ph 704-335-8654 fx
Mailing Address: P.0. Box 36799 Charlotte 28236-6799
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SITE DATA

SHOPPING CENTER 3256 ACRES
TARGET TRACT 953 ACRES
TRACT A 167 ACRES
TRACT B 233 ACRES
TRACT C 117 ACRES
TRACT D 1.13 ACRES
TOTAL 4839 ACRES

BUILDING DATA - SHOPPING CENTER

TARGET 123800 SF.
OHLS 88,248 SF.

BABIES 'R" US. 32,000 SF.

— OFFICE MA 20,000 SF.
— A HIBBETT SPORTING GOODS 5000 SF.

— B AVAILABLE 2200 SF.

~ C RACK ROOM SHOES 5436 SF.

D CLASSIC NAILS 1600 SF.

E  FOOT SOLUTIONS 1,600 SF.

F NUTRISHOP 1600 SF.

G YOYO YOGURT 1600 SF.

H  GREAT CLIPS 1,200 SF.

| 21 3600 SF.

J JUSTICE 3600 SF.

K AVAILABLE 1,200 SF.

ROSS DRESS FOR LESS 30,097 SF.

MARSHALLS 33,003 SF.

PETCO 17,200 SF.

LAZBOY 17,191 SF.

TOTAL 390,175 SF.

BUILDING DATA - OUTPARCEL SHOPS

L MOE'S SOUTHWEST GRILL 2500 SF.
M AT&T 2400 SF.
N FEDEX/KINKOS 2,300 SF.
O GREAT WRAPS 1440 SF
P STARBUCKS 1700 SF.
Qi 1200 SF.
R SPRINT 1200 SF
S PANERABREAD 4,620 SF.
TOTAL 17.360 SF

PARKING PROVIDED
PARKING REQUIRED
RETAL @ 5/1,000 SF.

KOHL'S EXPANSION @ 5/1.000 S

PARKING DATA - SHOPPING CENTER
2120 SPACES

1,951 SPACES

96 SPACES

TOTAL REQUIRED

PARKING PROVIDED

PARKING REQUIRED @ 5,/1.000 S.F

2,047 SPACES

PARKING DATA - OUTPARCEL SHOPS

118 SPACES
89 SPACES

MULLINS CROSSING

EVANS, GEORGIA
DRAWING PREPARED AUGUST 80, 2010
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FULL PROFILE

1990-2010 Census, 2011 Estimates with 2016 Projections
Calculated using Proportional Block Groups Col Ieﬂ-

iy

Lat/Lon: 33.5296/-82.1206
RF1

Mullins Crossing

1 mi radius 3 mi radius 5 mi radius

2011 Estimated Population 6,653 55,824 114,427 )
% 2016 Projected Population 8,135 67,223 133,781 §
= 2010 Census Population 6,276 53,013 109,432 | 5
g 2000 Census Population 5,587 46,664 87,460 | %
% Projected Annual Growth 2011 to 2016 4.5% 4.1% 3.4% g
a Historical Annual Growth 2000 to 2011 1.7% 1.8% 2.8% g
2011 Estimated Households 2,530 21,047 43,768 %
=Rl 2016 Projected Households 3,077 25,138 50,186 | £
% 2010 Census Households 2,459 20,174 42,670 %
% 2000 Census Households 1,960 16,563 32,262 §
8 Projected Annual Growth 2011 to 2016 4.3% 3.9% 2.9% g
Sl Historical Annual Growth 2000 to 2011 2.6% 2.5% 32% | €
2011 Est. Population Under 10 Years 16.1% 14.5% 14.7% ,E:’
2011 Est. Population 10 to 19 Years 16.4% 15.8% 15.4% | £
2011 Est. Population 20 to 29 Years 11.1% 11.8% 12.8% %
w 2011 Est. Population 30 to 44 Years 17.9% 19.5% 19.1% g
9 2011 Est. Population 45 to 59 Years 24.8% 23.4% 21.7% %
2011 Est. Population 60 to 74 Years 9.9% 10.8% 11.5% ?:;
2011 Est. Population 75 Years or Over 3.7% 4.2% 4.7% %
2011 Est. Median Age 34.4 35.4 34.6 §
P 2011 Est. Male Population 48.7% 48.3% 48.1% | &
E ol 2011 Est. Female Population 51.3% 51.7% 51.9% %
B Lé 2011 Est. Never Married 19.8% 19.6% 20.7% | £
Z:' I(JDJ 2011 Est. Now Married 63.3% 65.1% 62.5% §
E Sl 2011 Est. Separated or Divorced 12.1% 11.1% 12.4% ‘§
<§: 2011 Est. Widowed 4.7% 4.3% 4.4% %
2011 Est. HH Income $200,000 or More 4.7% 5.5% 5.3% g
2011 Est. HH Income $150,000 to $199,999 6.3% 6.3% 6.6% %
2011 Est. HH Income $100,000 to $149,999 16.7% 17.0% 17.3% E
2011 Est. HH Income $75,000 to $99,999 18.6% 17.7% 16.3% og‘
w 2011 Est. HH Income $50,000 to $74,999 17.7% 18.7% 18.2% é
= 2011 Est. HH Income $35,000 to $49,999 13.6% 13.2% 12.9%
§ 2011 Est. HH Income $25,000 to $34,999 7.2% 8.2% 9.1%
- 2011 Est. HH Income $15,000 to $24,999 9.2% 7.4% 7.4%
2011 Est. HH Income Under $15,000 6.0% 6.0% 6.9%
2011 Est. Average Household Income $82,862 $86,696 $85,694
2011 Est. Median Household Income $70,258 $71,786 $71,457
2011 Est. Per Capita Income $32,128 $33,014 $33,312
2011 Est. Total Businesses 265 2,318 4,594
2011 Est. Total Employees 2,855 20,501 41,104
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FULL PROFILE

1990-2010 Census, 2011 Estimates with 2016 Projections
Calculated using Proportional Block Groups Col Ieﬂ-

iy

Lat/Lon: 33.5296/-82.1206
RF1

Mullins Crossing

1 mi radius 3 mi radius 5 mi radius

2011 Est. White 77.1% 77.4% 721% |
W 2011 Est. Black 13.2% 13.1% 18.7% ‘g
g 2011 Est. Asian or Pacific Islander 5.2% 5.1% 4.7% g
o 2011 Est. American Indian or Alaska Native 0.3% 0.3% 03%| s
2011 Est. Other Races 4.2% 4.2% 4.1% | £
) 2011 Est. Hispanic Population 334 2,717 5,721 033
A 2011 Est. Hispanic Population 5.0% 4.9% 5.0% g
3—, 2016 Proj. Hispanic Population 6.7% 6.5% 6.9% | 3
T 2010 Hispanic Population 4.3% 4.4% 4.4% g
2011 Est. Adult Population (25 Years or Over) 4,058 35,148 72,027 §
~— | 2011 Est. Elementary (Grade Level O to 8) 1.4% 1.7% 2.2% £§
% % 2011 Est. Some High School (Grade Level 9 to 11) 4.1% 4.2% 4.7% g
E 5 2011 Est. High School Graduate 23.5% 24.0% 23.6% ;
8 1 | 2011 Est. Some College 20.5% 20.7% 20.7% ;
a % 2011 Est. Associate Degree Only 10.1% 9.5% 9.2% ?:“j
'g 2011 Est. Bachelor Degree Only 24.4% 24.4% 24.0% g
| 2011 Est. Graduate Degree 16.0% 15.5% 15.6% | 3
P 2011 Est. Total Housing Units 2725 22,453 46,906 2
% 2011 Est. Owner-Occupied 70.9% 74.5% 70.3% §
8 2011 Est. Renter-Occupied 21.9% 19.3% 23.1% §
T 2011 Est. Vacant Housing 7.2% 6.3% 6.7% | &
o 2000 Homes Built 1999 to 2000 5.5% 5.1% 45% | &
ﬁ 2000 Homes Built 1995 to 1998 10.1% 11.1% 11.9% §
; 2000 Homes Built 1990 to 1994 17.9% 16.8% 15.7% g
::_n 2000 Homes Built 1980 to 1989 34.1% 33.9% 31.2% T;é
5' 2000 Homes Built 1970 to 1979 23.8% 21.3% 22.1% Eﬂ
a 2000 Homes Built 1960 to 1969 5.6% 8.1% 9.7% é
g 2000 Homes Built 1950 to 1959 2.0% 2.6% 3.6% é
% 2000 Homes Built Before 1949 1.0% 1.1% 1.4% g
2000 Home Value $1,000,000 or More - 0.1% 0.1% g
2000 Home Value $500,000 to $999,999 0.3% 0.5% 0.8% é

2000 Home Value $400,000 to $499,999 0.7% 0.7% 1.1%

2000 Home Value $300,000 to $399,999 1.9% 1.9% 2.6%

g 2000 Home Value $200,000 to $299,999 6.8% 8.6% 10.1%

2' 2000 Home Value $150,000 to $199,999 13.4% 16.0% 17.3%

E 2000 Home Value $100,000 to $149,999 36.6% 30.7% 30.7%

g 2000 Home Value $50,000 to $99,999 39.9% 40.5% 35.8%

I 2000 Home Value $25,000 to $49,999 0.5% 0.9% 1.1%

2000 Home Value Under $25,000 - 0.1% 0.2%

2000 Median Home Value $114,590 $119,199 $126,507

2000 Median Rent $749 $656 $558
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FULL PROFILE

1990-2010 Census, 2011 Estimates with 2016 Projections
Calculated using Proportional Block Groups Col Ieﬂ-

iy

Lat/Lon: 33.5296/-82.1206
RF1

Mullins Crossing

1 mi radius 3 mi radius 5 mi radius

2011 Est. Labor Population Age 16 Years or Over 4,951 42 575 87,076 | »

w 2011 Est. Civilian Employed 62.4% 63.5% 61.9% g

E:) 2011 Est. Civilian Unemployed 3.0% 3.5% 3.7% ;

8 2011 Est. in Armed Forces 2.1% 2.2% 2.2% %

% 2011 Est. not in Labor Force 32.5% 30.9% 32.3% fcgj)

nj: 2011 Labor Force Males 47.7% 47.0% 47.1% %‘

2011 Labor Force Females 52.3% 53.0% 52.9% é:’

2000 Occupation: Population Age 16 Years or Over 2,690 23,400 43,306 %

2000 Mgmt, Business, & Financial Operations 16.2% 15.1% 15.3% %

2000 Professional, Related 30.1% 31.0% 32.0% §

% 2000 Service 10.2% 10.6% 10.9% g

=3l 2000 Sales, Office 25.4% 24.9% 24.5% | E

% 2000 Farming, Fishing, Forestry 0.2% 0.1% 0.1% ”%

8 2000 Construction, Extraction, Maintenance 7.7% 8.0% 7.4% f

o 2000 Production, Transport, Material Moving 10.3% 10.3% 9.8% §

2000 White Collar Workers 71.8% 70.9% 71.8% | g

2000 Blue Collar Workers 28.2% 29.1% 28.2% §

= 2000 Drive to Work Alone 88.5% 88.1% 86.9% g

8 2000 Drive to Work in Carpool 8.9% 9.1% 10.0% §

|<j é 2000 Travel to Work by Public Transportation - 0.1% 0.2% ‘g

% g 2000 Drive to Work on Motorcycle 0.2% 0.1% 0.1% §

% O | 2000 Walk or Bicycle to Work 0.2% 0.2% 0.4% %

Z " | 2000 Other Means 0.3% 0.3% 03% | §

E | 2000 Work at Home 1.9% 2.1% 2.0% | £

£

w 2000 Travel to Work in 14 Minutes or Less 26.4% 25.6% 25.9% é

E 2000 Travel to Work in 15 to 29 Minutes 44.1% 46.9% 48.1% gn

Il 2000 Travel to Work in 30 to 59 Minutes 24.3% 22.8% 21.4% é’

<>( 2000 Travel to Work in 60 Minutes or More 5.1% 4.6% 45% | 2

E 2000 Average Travel Time to Work 231 22.4 22.0 %

2

2011 Est. Total Household Expenditure $157 M $1.34B $2.76 B g

y | 2011 Est. Apparel $7.50 M $64.3 M $132 M g
% 2011 Est. Contributions, Gifts $10.4 M $89.9 M $186 M
E 2011 Est. Education, Reading $4.44 M $38.4 M $79.6 M
5 2011 Est. Entertainment $8.82 M $75.7M $156 M
> 2011 Est. Food, Beverages, Tobacco $245M $209 M $431 M
:'JI:J 2011 Est. Furnishings, Equipment $7.09 M $60.9 M $125 M
"'EJ 2011 Est. Health Care, Insurance $11.0 M $93.7 M $193 M
a 2011 Est. Household Operations, Shelter, Utilities $46.8 M $401 M $825 M
% 2011 Est. Miscellaneous Expenses $2.57 M $21.9M $45.1M
© 2011 Est. Personal Care $2.27 M $19.3 M $39.8 M
2011 Est. Transportation $31.3 M $268 M $549 M
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